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Awareness month, but shoppers :t,l . ffiffi Ji site. www.bcrfcure.org. Some pink pur- 927 million it raised on research grants fot
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pint< Oyson vacuum cleaner. Many products san G. Komen Breast Cancer Foundation (www. LIFE, which stands for LPGA Pros in the
also cairy the ubiquitous pink-ribbon logo komen.org). The company donates $50, or about Fight to Eradicate breast cancer, a gr0up
that has Lecome a-universal symbol of breast- ITVo of the purchase price, tiom sales of its pink that focuses on education and awareness
cancer awareness. Shoppers can choose from Artisan Stand Mixer. Meanwhile, 50 cents from about the risks of breast cancer to young
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mas and jewelry, among other ltems. mellows slippers-or about 47c of the purchase ceives support from the saie of pink Tic
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to be sure a product supports a legitimate clation (www.nationalbreastcancer.org). (www.womenforhope.com), uses money it
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whatever their donation is-if they aren't will- towels will donate " i'r' -. 'r* :' Enail nrc a,t ltealtlliour-
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